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2024 HOLIDAY FORECAST

RETAILERS MUST TACKLE SHORTER, MORE COMPETITIVE
SHOPPING SEASON WITH DISCOUNTS, DATA, AND Al

The SSI indicates that shoppers are particularly price-conscious right now. 2/3 of global
shoppers report that prices will dictate where they choose to shop in 2024 (up from 46% of
shoppers in 2020), with less than one-third prioritizing the quality of the goods.

As consumers hunt for the best deals, retailers can use strong and strategic discounts to
appeal to and convert shoppers. Retailers can also use AI to augment employees, increase oper-
ational efficiency, build deeper customer relationships, and drive higher margins.

Forecasts on the 2024 holiday shopping season (Nov. 1-Dec. 31):

With 47% of shoppers saying they are buying the same amount as last year, and 40% buying
less, holiday sales growth is expected to be softer than in 2023, which increased 3% year-over-
year (YoY) and totaled $1.17 trillion.

21% purchases this holiday season will be made on Chinese shopping apps such as Temu,
Shein, AliExpress, and TikTok. Since the last survey in April 2024, there’s been a 24% increase
in the number of shoppers who report making a purchase through the app.

2/3 of shoppers say they’re holding out on making big purchases until Cyber Week, largely
because they believe this to be the best week of the season for deals and promotions. Global
discount rates will rise briefly in October and peak at an average discount of 28% during Cyber
Week. In the U.S., the average discount rate is expected to reach up to 30%.

18% of global orders during the 2024 holiday season to be influenced by a combination of
predictive and generative Al This amounts to $201 billion in global online sales. AI-embedded
site search will drive a nearly 3x better conversion rate compared to online shoppers who don't
engage with site search.

--Salesforce

E-COMMERCE REVENUE
FROM 2017 TO 2029

Are you ready? o E-commerce market revenue is projected to reach US$4,117.00bn in 2024.

« Revenue is expected to show an annual growth rate (CAGR 2024-2029) of
9.49%, resulting in a projected market volume of US$6,478.00bn by 2029.

« With a projected market volume of US$1,469.00bn in 2024, most revenue is
generated in China.

o In the E-commerce market, the number of users is expected to amount to
3.6bn users by 2029.

« User penetration will be 40.5% in 2024 and is expected to hit 49.1% by 2029.

« The average revenue per user (ARPU) is expected to amount to US$1,620.00.
--Statista

Chart: E-commerce 2017-2029 revenue trend

BEST INC. PROVIDES THE FASTEST AND BEST 3PL SERVICES

Best Inc. reaches 69% of Americans within 1-2 days via ground shipping,  have positioned us at the forefront of the logistics landscape, enabling

99% of Americans within 3 days. Our clients include but not limited to: E-commerce businesses to optimize their supply chains and enhance
Amazon, Walmart, HomeDepot, Target, Shopify, ebay, CVS, LOreal, overall efficiency. According to the latest 3rd party statistical results, Best
and Jmall. Our expertise and cutting-edge WMS/OMS/ERP solutions Inc’s customer satisfaction exceeds 98.6%. Contact us today.
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best—inc.us (626) 626-7665 us-sales@best-inc.com New Jersey: 11 Corn Rd, Dayton, Ste A, NJ 08810
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